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OUTBACK
 
DOMINIC O'GRADY DISCOVERS THE POETRY OF SUNSET IN THE KATHERINE GORGE.
 
A sunset cruise in Nitmiluk has it all.
 
Beauty, mystery and romance fill this spectacular and ancient gorge, formed over 120 million years ago
in the Northern Territory's Nitmiluk National Park.
 
Also known as Katherine Gorge, Nitmiluk literally means 'cicada place'. It was named by a dragon-like
creation figure called Nabilil, who travelled across the land, arriving at the entrance to Nitmiluk when the
cicadas were in full song.
 
Now, in mid-winter, the cicadas are silent, biding their time until the breeding season returns. That's just
as well, because the peace and quiet allows other stories to be told.
 
Nitmiluk Tours guide Don McGregor skippers our sunset cruise through the gorge on this unforgettable
afternoon in late July. He's one of the Jawoyn people, the traditional owners of this land. When he rattles
off the names of the local birdlife, tongue slightly in cheek, it sounds like he's reciting an outback poem.
 
"Let me tell you about the birds we have here," he says with a grin, before drawing a breath and
launching into recital. "We've got Little Pied Cormorant, Black Cormorant, King Pied Cormorant, White
Faced Heron, Rainbow Lorikeet, Australian Darter, Peregrine Falcon and Fairy Martins. And we've also
got ducks."
 
Gorgeous sandstone cliffs rise on either side of Katherine Gorge, crenellated like a mad baroque
cathedral. The stone is ruby-hued, veins of colour run riot across the surface, catching the afternoon
light. Delicate clumps of maidenhair fern grow in dampened crevices, softening the rock surfaces.
 
No-one is sure what to expect when Don steers our boat onto a small beach within the gorge.
 
We climb out and walk a few metres towards a pile of rocks at the base of the cliff. Our guide stops,
points upwards, and there before us is a magnificent natural art gallery.
 
Human and spirit figures adorn the northern wall of the gorge, flanked by kangaroos and other animals.
The paintings are as old and certainly as symbolic as the art of ancient Egypt. They speak eloquently of
an Indigenous cultural history that is spiritual, animistic and intensely reverent.
 
When we get to the second gorge (there are 13 in all) we float above a deep green pool that is
deceptively calm. The Dreamtime's Rainbow Serpent, Bolung, lives in this gorge. Bolung is an important
life-giving figure but destructive if disturbed. To prove the point, the trees and shrubs that line the shores
and lower reaches of this gorge all grow in the same direction, forming a counter-clockwise whirlpool of
greenery. We're told they're shaped by the floods that fill this gorge each wet season, but Bolung no-
doubt would be pleased with this demonstration of nature's unstoppable force.
 
The reds and oranges of the gorge walls deepen in the dying light, the sky becomes more intensely
blue. A ripple of a breeze wanders across bare arms, a warm and unexpected blessing. Don wanders to
the front of the boat and picks up the didgeridoo that has sat there since the cruise began. He plays it
beautifully. Ancient songs without words.
 
Sometime later, we're seated for dinner at a table that runs the length of the boat, tucking into roasted
lamb rack and steamed vegetables.
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Laughter bounces around us, the conversations flow. Occasionally, one of us looks up and out into the
night; thousands of stars look back, gently illuminating the scene. It's romantic, peaceful, and incredibly
beautiful.
 
THE CRUISES
 
Nitmulik Tours offers a variety of trips from a the full day "Footpath of the Jawoyn" tour to the shorter
hour and a half "Rockart Cafe Cruise". There are also breakfast cruises and sunset tours.
 
OTHER OPTIONS
 
Two and three day eco-packages are also available. Or if you prefer you can see the magnificent gorge
from air by travelling by helicopter, or explore the gorge at your own pace by hiring a canoe.
 
ABOUT THE JAWOYN
 
Jawoyn is recognised among Aboriginal peoples over a large area of the Northern Territory's 'Top End'.
 
It is an all encompassing expression used in reference to language, culture, people and territory.
 
nitmiluktours.com.au
 
AUS-20081122-1-A52-351997
 
Document AUSTLN0020081121e4bm00081
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Dominic O'Grady joined a happy band of cyclists, sweating their way through the back roads of
Provence.
 
 SO THERE we were: 10 single, white, gay men - and me - pedalling merrily on the road to Arles. It was
a bright Provencal morning. Behind us were the ancient  walls of Avignon, to the right the remains of the
city's famous bridge could be  seen emerging from the Rhone, and ahead lay a week stuffed full of
promise, picnics and God knows what else.
 
 The previous night was the meet-and-greet night. Wine and cheese in the Hotel  D'Angleterre's
breakfast room, followed by dinner at a small Avignon restaurant  run by Alain, a retired drag queen from
Paris whose soulful eyes gently reproached those of us who hadn't managed to polish off the slabs of
the home-made pate, sole and warm tarte tartin he proffered as a simple evening meal.
 
 I knew I'd have to 'fess up about myself some time, and decided sooner was better than later. After a
few fortifying glasses of fine local red, I confessed  to my room-mate, Bill, a radiographer from
Washington. "You know how this trip is supposed to be for single, gay men? Well, um, I should tell you
that, um, I'm  not. Single, that is."
 
 That took care of the conversation for the next half hour or so, and cleared my conscience mightily. It
also cleared the way for Bill's nightly instalments of his own boyfriend saga. By the end of the week we'd
grown into two adolescent  runaways, lying in our beds late at night, the lights off, swapping secrets and
laughing our heads off at the day's events. But I digress.
 
 My fellow bikers and I had signed up with a Boston-based gay travel agency, Alyson Adventures, for a
week-long bicycle tour of Provence. It was marketed as a "moderately easy ride over flat and gently
rolling terrain", with bikes, maps and tour guides provided. The added bonus was the van which carried
our bags from hotel to hotel. All we needed to do was hop on the bike, make it to the designated picnic
site in time for lunch, and afterwards cycle to the pre-booked  hotel in time for dinner. All this for
$US1,595 ($2,515), including most meals and accommodation.
 
 Not surprisingly, most of my fellow travellers were American. In addition to my new friend Bill, there was
Bob, a doctor from New Hampshire; Louis, the Californian computer whiz; Victor with the killer thighs
from Vermont; Greg One,  the mature-aged medical student from the mid-west, and Gregg Two, the
initially  shy banker from Chicago who turned out to do a wonderful Barbra Streisand.
 
 Throw a Canadian, a New Yorker and a Boston party boy into the mix, add one Australian journalist,
and our tour leaders Ed and Jean-Paul, and there you have  it: a happy band of cyclists, sweating our
way through the back roads of Provence, finding it hugely amusing that every time we rolled into town
we'd send the gay population soaring.
 
 It was fun. There's no doubt about that. But there were also times when I wanted it to be over, quick
smart. In fact, I could have happily jumped in with the luggage after lunch on the first day's cycling.
Unfortunately, it was made clear from the beginning that the van was for luggage only.
 
 Our first picnic spot was at the Pont du Gard, a majestic Roman aqueduct, 2,000 years old and rated
one of the seven wonders of the ancient world. It was a beautiful place to stop, but after loading up on
baguettes, cheese, ham and fruit, I was ready for a leisurely afternoon nap. Instead, we had to complete
the trip to Arles - 69 kilometres all up - with the afternoon sun and "gently rolling terrain" conspiring to
produce a feeling of duty rather than relaxation.
 
 At last we reached the mid-afternoon pit-stop, a fine 13th-century chateau-fort in the village of Tarascon.
And it was downhill from there. By the time we'd checked into the Hotel St-Trophime in Arles at the end
of day two, most of us were glowing with a sense of achievement - sore calves and butts
notwithstanding.
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 Day three saw us mercifully free to enjoy the sights of Arles. The town was a  Roman capital and a
major religious centre in the Middle Ages, and it still boasts a vast amphitheatre and the magnificent
Cloisters of St-Trophime, considered the best in Provence for their elegance and the richness of their
carved decorations.
 
 Vincent Van Gogh came to Arles in 1888, immortalising the landscape and Provence's unforgettable
quality of light in more than 200 paintings that he produced before he was confined a year later to an
asylum at St-Remy-de-Provence. Van Gogh's Starry Night makes perfect sense after experiencing
Provence's late evening, luminously deep blue-black sky.
 
 From Arles we rode 30km to St-Remy, stopping en route at the fortress of Les Baux. From a strategic
point of view, one can understand why Les Baux's 10th-century citizens wanted to build their castle on
top of the highest hill in  sight ... but it is nevertheless an attitude that costs late 20th-century cyclists
dearly. Still, we endured, and were duly rewarded. In its heyday, Les Baux had a reputation as an
elegant court of love. Noble men and women with time  on their hands read poetry, debated the virtues
of platonic versus sexual love,  and were entertained by wandering troubadours.
 
 Days five and six saw us wheeling through fields of red poppies, saluting farm workers with a cheerful
"Bonjour" as we passed, breathing the fresh country  air, climbing the odd hill, and making a pilgrimage
to the little cafe in the main square of Menerbes. Those who completed their pre-tour recommended
reading list knew Menerbes as the town where Peter Mayle lived when he wrote A Year in Provence. In
summer, Menerbes is said to be horribly overrun by tourists; off-season it settles back into a sleepy
torpor of shuttered windows and stray dogs.
 
 Before we know it, we're leaving the hotel in Fontaine-de-Vaucluse where we've been staying for the
past two nights, and are cycling our way back to Avignon. Day seven has arrived, with a mixture of
regret and relief. We meet up that night for a farewell dinner, exchange e-mail addresses and promises
to visit.
 
 A few months later, I e-mailed a few of the guys and asked them about the trip. Gregg Two's reply from
Chicago was typical: "What did I like about my cycling vacation in Provence? I think what I will
remember most is the fresh air, the views, vistas and amazing scenery, the cycling and wonderful
weather. It was the perfect combination of physical effort mixed with wonderful climate and scenery,
great food and wine, and great companionship. How's that?"
 
 Couldn't have put it better myself.
 
 Case notes
 
 Destination: Provence, Southern France.
 
 When to go: Peak season is in the summer months of July and August. The weather and lack of crowds
make May and June, September and October the ideal months for cycling tours.
 
 Getting there: Qantas offers regular flights to Paris, starting from $1,800. A fast train, or TGV, connects
Paris with Avignon.
 
 Getting around: There are numerous companies offering organised bike tours of  Provence. Alyson
Adventures (www.alysonadventures.com) offer a number of trips in Provence, Burgundy and the Loir
from May through to October.
 
 What to read: Peter Mayle's A Week in Provence, of course. But don't forget the Michelin guide to
Provence, stacked full of useful information.
 
 Essentials: Padded bike shorts, suncream, waterbottle and light, wet-weather gear, just in case.
 
Document smhh000020010813dw2c0049x
 
 

http://www.alysonadventures.com/
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 I HAVE 210 lesbians coming in March, and they definitely did not want to come during the [Sydney Gay
& Lesbian] Mardi Gras," says Lynne Hocking, the director of the gay and lesbian travel agency
Destination DownUnder, and an adviser to Mardi Gras' own travel business, Mardi Gras Travel.
 
 While it's clear the Sydney Gay & Lesbian Mardi Gras draws substantial number  of queer tourists -
estimated at 5,000 and expected to grow a further 10 per cent this year - Hocking's booking for March
next year illustrates the fact that  gay and lesbian tourism stretches beyond the obvious.
 
 "We're expecting 2000 to be big," she says. "2001 will probably show no growth, and come 2002 people
will have to make a serious decision about whether they come here for Mardi Gras or for the Gay
Games."
 
 Internationally and locally, gay and lesbian travellers can choose from a huge range of options: skiing in
Canada, game watching in Africa, partying in Amsterdam, wine tasting in the Hunter, relaxing on a
beach in Fiji, or cruising South Australia's Great Ocean Road. These are just a few of the choices
regularly advertised in the gay and lesbian media.
 
 And a quick glance at the 1999 Gay and Lesbian Accommodation Guide to Australia reveals 46 pages
of listings for queer tourists, covering capital city  hotels, coastal resorts and a network of B&Bs that dot
the countryside.
 
 Search the Internet, and the choice is mind-boggling.
 
 Fancy a week in Key West's "premier gay complex"? Try New Orleans House, which bills itself as the
"largest gay complex in South Florida". What about London accommodation? Check out the Clone Zone
apartments in Brompton St. Maybe you're looking for a "clothing optional" resort in Acapulco? Try Las
Palmas (www.acapulco-laspalmas.com).
 
 "It's a growing market," says Rosemary Hopkins, the Australian regional director of the International
Gay and Lesbian Travel Association (ILGTA).
 
 "Eighteen months ago we set up the first international branch of ILGTA in Sydney, and we've grown
from 25 members to 120 members in that time."
 
 Both Hopkins and Hocking note the high level of Internet use among gay and lesbian travellers. Mardi
Gras Travel (www.mardi gras.com.au), for example, does  not produce printed brochures. Instead, it
relies on Internet traffic and the fact that 69 per cent of its 13,000 members say they are regular Internet
users.
 
 The possibilities have not escaped other travel providers, such as travel.com.au which includes gay-
and lesbian-specific information on its site, as well as a weekly gay and lesbian travel newsletter for
members.
 
 So why does gay and lesbian travel exist?
 
 "I think we fall into three categories," says ILGTA's Hopkins. "There are those of us that would hate to
go to a gay-only or lesbian-only resort. They could probably think of nothing worse.
 
 "There's another group that prefer to be with their own, and love the idea of  a gay- or lesbian-only
holiday.
 
 "The majority of us, I think, fall somewhere in the middle. We choose where we want to go because of
the location, what it offers, and because it's gay-friendly.
 

http://www.acapulco-laspalmas.com/
http://www.mardi/
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 "I don't know how else to put it. It's like if you were a tennis fanatic and you were considering going
somewhere for a holiday, but there's no tennis courts  nearby. You're not going to go there."
 
Document smhh000020010813dw2c0049y
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 In a return to the jolly days of postwar radio, 2BL is live to air with a studio audience. DOMINIC
O'GRADY lays on the apple sauce.
 
 IT'S 5.30 on a Friday night, and here we are squeezing into an ABC sound studio for a bit of live
audience radio. There are about 50 of us: an eclectic mix of middle-aged couples, a few ABC staffers, a
posse of retirees, some gay boys, all elbowed out of the way by diehard individuals who nab the front
row and chat with the waiting panellists - Gretel Killeen, Harry Griffiths and Tommy  Dean - as if they are
family. You could call them fans. Killeen calls them stalkers.
 
 While we're waiting for the main man, Harry Griffiths does a bit of audience warm-up. Later on we find
out that he's none other than Harry W. Griffiths, a veteran of Australian radio who played Young Harry
alongside Roy "Mo" Rene in the 1950s comedy McCackie Mansion.
 
 Griffiths cracks the sort of jokes you'd expect to hear from a favourite uncle at a family Christmas
dinner. The jokes work, in a sweet, old-
 
 fashioned sort of way, and we practise our applause, as requested.
 
 "Now remember," Griffiths says, "when Richard comes in we want a big round of  apple sauce."
 
 And then he arrives - bounding in like a big excited kid, grinning and waving, the audience clapping and
hooting. It's Richard Glover, and for the next  30 minutes we're live on air, part of 2BL's Thank God It's
Friday studio audience.
 
 "We are in the Lindley Evans studio," Glover says when the din dies down, "and old-style '50s radio is
back in Sydney."
 
 Back indeed. Well, at least for half an hour each month when TGIF invites its  listeners into the ABC's
Ultimo headquarters to share the fun.
 
 The format is pretty straightforward. Glover picks up on a few news events of  the week - rail strikes,
prenuptial agreements, the meat content of pies - and throws them to the panellists for the comic
treatment. It's like a radio version  of Good News Week or The Panel.
 
 The jokes are fast and funny, a live performer provides a musical interlude, the audience gets to clap
and cheer, and before you know it our time is up and we're cutting to the six o'clock news. The final
round of apple sauce is spontaneous, and mutually admiring.
 
 Glover's throwback to '50s radio is intriguing, partly because it raises questions about the nature of
radio and its audience at a time of rapid change in communications technology. A live studio audience
feels like the radio equivalent of an Internet chat room, where people with shared interests gather and
interact with the medium.
 
 Trust 2BL to use a 50-year-old formula to keep abreast of the late 20th century - and to make it work!
 
 Glover calls it innovation. "Without sounding grand about it, part of our job  at the ABC is to be a bit
innovative with the form," he says. "And I think it's  really interesting that one of the ways we've been
innovative with the form on Drive is to reach back to a format that the rest of Sydney has forgotten
about, which is radio with a live studio audience.
 
 "It was hugely successful in this town in the '50s, and people just forgot how much fun it was. And it is
great fun. The comics respond really well to a live audience, and it becomes this huge competition
between them about who's got  the best gag."
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 On air and off, Glover comes across as genuinely engaged with the concept of a community of
listeners. "2BL has a very strong relationship between the audience and program makers," he says.
"They are a quite stroppy audience, they tell you very clearly when they think you're indulging in purple
journalism, or [if they] think you're being exploitative, or when they think you've got the wrong take on a
story.
 
 "That's one contribution. The other contribution they make is they are knowledgeable, they're feisty,
they're funny and they're ringing all the time to  contribute to the programs. So inviting them in once a
month for a celebration is the least we can do. It's a big family deal."
 
 The family gets together again this Thursday when Thank God It's Friday goes to the Valhalla, in Glebe,
as part of the Sydney Comedy Festival. Following that  is TGIF's Christmas special, booked into the 320-
seat Eugene Goossens Hall for December 17.
 
 If both events attract near-capacity audiences, then Sydney radio really will  have revisited the late-'40s,
early-'50s big time, when crowds of up to 300 would pour into the Macquarie Auditorium to be part of the
Colgate-Palmolive Radio Unit's vastly popular variety show, Calling The Stars.
 
 Glover probably wouldn't be too out of place if he suddenly found himself introducing the likes of Roy
Rene to a Macquarie Auditorium audience of 50 years  ago. The two seem to share a common
philosophy of comic egalitarianism.
 
 "A lot of the material [on Thank God It's Friday] asks people to refer it to their own lives. So it's not a
kind of brittle satire with a hard edge ... that sort of humour for me, personally, is quite unchallenging,"
Glover says. "It doesn't call into question your own beliefs, it doesn't come from yourself. It's  just saying
the rest of the world is stupid, and I'm laughing at the rest of the world.
 
 "My favourite joke? I don't know. It would be something real and human, something that causes us all to
look upon our own behaviour rather than mock somebody else. I haven't come up with anything yet ...
I'm working on it."
 
 Listening brief
 
 SHOW: Thank God It's Friday
 
 DAY: Fridays
 
 TIME: 5.30pm on 2BL
 
 DURATION: 30 minutes
 
Document smhh000020010829dvai00qdd
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Dominic O'Grady explores Italy's romantic Cinque Terre region, navigating the coastal walking tracks
as they lead him gently from meal to meal.
 
 LEGEND has it that many a love affair has blossomed along the Via Dell Amore - a narrow flagstone
path linking the unbelievably gorgeous but little-known Italian fishing villages of Riomaggiore and
Manarola. It must have been so for the unknown Romeo who carved questa e la via dell amore (this is
the road of love) into the rock face at the path's entrance.
 
 Riomaggiore and Manarola are two of the five fishing villages which make up Italy's Cinque Terre
region on the north Italian coast, about an hour from Genoa  by train. Corniglia, Vernazza and
Monterosso al Mare complete the line-up, each  of them strategically positioned along a stretch of
romantically terraced coastline, mountains rising sharply behind them, the Ligurian sea washing at their
feet.
 
 People come here for the network of well-defined walking tracks carved into the hillside and along the
coast. The main route - popular with American and German walkers and the occasional louche English
wanderer - meanders for 12km between Monterosso at the north end and Riomaggiore to the south.
 
 Nobody does the walk in one hit. The idea is to pick a town, drop your luggage and walk the track to the
next town for lunch. If you're feeling energetic, you can continue walking to another town, then catch a
train or boat back to home-base at the end of the day.
 
 Less energetic types, or those wanting to string the experience out over more  than three days, can
choose to head back to base after lunch, saving the next instalment for another day.
 
 Cars are few and far between in Cinque Terre, primarily because the topography makes the Amalfi
coast road look like a highway, as one colleague put  it. In other words, leave the car somewhere else
(ie Genoa or Pisa) and use the  frequent trains that run through the region.
 
 Most of the travel material on Cinque Terre (a few I internet articles, a travel story clipped from a 1996
newspaper and a current Let's Go) pointed to Vernazza as the best place in which to base yourself. And
they're right. It is less touristy than its northern neighbour, Monterosso and more scenic than its southern
compatriots.
 
 Vernazza came to notice in the 11th century as an ally of Genoa in its naval battles against Pisa. Its
townsfolk gained a fierce reputation for the raids they carried out against nearby communities and on the
local shipping trade. Genoa was unsuccessful in its later attempts to subdue the town, partly because of
the fortifications (still standing) that helped protect Vernazza from naval attack. As with the other Cinque
Terre settlements, Vernazza's mountainous backdrop helped stymie any attack by land.
 
 Albergo Barbara (0187 812 398) faces Vernazza's tiny harbour and has about 12  rooms, with shared
bathrooms, spread over two floors. Prices for a double with a sea view started at 90,000 lire (about $75)
per night. It's clean, the management is friendly and the location is unbeatable. Besides which, just
outside the front door is a handful of good restaurants and a terrace bar that is perfectly positioned for
that sunset aperitif.
 
 Travellers walking through the town with luggage are often asked by elderly but entrepreneurial Italian
women whether they want to rent a room in the family  house. Rates are negotiable, but check out the
room first before agreeing to any deal.
 
 Once ensconced, grab the maps and some fruit, fill your water container and head for the hills! During
the summer months, be sure to take your swimmers as well. There is nothing better than a plunge into
that deep Ligurian blue after a  few hours hiking in warm weather.
 
 The walking tracks are not Cinque Terre's only attraction. People also come here to momentarily lose
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themselves in the towns' mediaeval labyrinths of streets and squares and to savour a local cuisine
whose specialities include pesto, anchovies and a sweet wine called sciacchetra.
 
 Word-of-mouth information about Cinque Terre was shared with me by John La Rosa, the Italo-
Australian cousin of a good friend. His credentials as a tourist  adviser are impeccable: Italian speaking
and food-obsessed. Not surprisingly, his suggestions lived up to expectations.
 
 La Rosa's first suggestion for accommodation, if Vernazza proved impossible, was a hotel and
restaurant called Cecio (812 043) in the adjacent village of Corniglia. Rooms there cost a little more than
Albergo Barbara, but the view is memorable and the food is delicious. Large grilled sea bass and a
perfectly simple mixed seafood antipasto were stand-out dishes.
 
 Further afield, about half an hour north of Cinque Terre, lies the urbane seaside resort of Santa
Margherita, just a boat ride away from the once exclusive but now much-visited tourist enclave of
Portofino, the Italian hideaway for glamorous movie stars and aging mariners.
 
 Santa Margherita's hotel of choice is Hotel Fasce (0185 286 435), run by a sharp talking Englishwoman
called Jane and her smartly dressed but largely unseen Italian husband. Rooms are spacious and,
luxury of luxuries, include a TV  with English-speaking cable.
 
 Finding a good restaurant in S. Margherita is easy, especially if you steer away from the waterfront.
Trattoria Baicin (via Algeria 9, off Piazza Martin) offers authentic Ligurian food, including pesto served
with spaghetti and potatoes, and is well-patronised by the locals.
 
 Apart from doing the ferry ride to and from Portofino (or better still, walk there along a track through
national parkland and catch the ferry back), S. Margherita's main attraction is its passagiata. About 5
o'clock or so each afternoon, the streets come alive with townsfolk out for an afternoon stroll, a coffee or
gelato, or a chat with whomever they bump into, idly keeping an eye on  the kids as they chase pigeons
and shout with joy each time the birds scatter and regroup. Find a seat in the town's main square and
enjoy!
 
 You could probably do Cinque Terre in three days, easy, and walk away with a backpack full of
memories. S. Margherita would be good for another couple of nights, as rest and recuperation. But be
warned. Even this avid walker gained a few kilos over a week or so, unable to resist Italy's food
temptations. But then, that's what a good holiday is all about, isn't it?
 
 Case Notes
 
 Destination: Cinque Terre
 
 When to go: The weather is hottest and the crowds thickest in July and August. May, September and
October are cooler and less crowded.
 
 Getting there: Qantas flies to Rome three times a week. Fares start from $1,549. Alitalia flies to Milan
three times a week (with KLM aircraft), ex east coast, with connections to Rome. Fares start from
$1,540.
 
 Getting around: CIT World Travel offers a seven-day Cinque Terre Walk between  May and October
2000 from $2,974 per person twin-share, land content only. Public transport is limited - Avis car hire
starts from $47 a day for two to 13 days through CIT.
 
 Where to stay: Santa Margherita is an excellent base for exploring the area. Vernazza is probably the
pick of the towns in Cinque Terre.
 
 What to read: Frommer's Italy from $70 a Day and Lonely Planet's Walking in Italy.
 
 Essentials: Sturdy walking shoes and the usual gear for moderate walking - a daypack, sunscreen,
water bottles, fruit.
 
 More information: The Italian Tourist Bureau Web site is at: www.enit.it or phone (02) 9262 1666, e-
mail: enitour@ihug.com.au
 
 CIT World Travel, phone (02) 9267 1255, or www.cittravel.com.au
 
Document smhh000020010829dva900oro
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 TEN years ago this month, a group of 15 gay men met in a St Vincent's Hospital consulting room to
learn how to care for society's new untouchables. This meeting marked the beginning of an organisation
which has since trained thousands of volunteers in the art of caring for those living with and dying from
AIDS.
 
 They thought about calling themselves the AIDS Maids, but settled instead for the more conservative-
sounding Community Support Network. It was probably a wise decision, considering that the mid-1980s
were the days when AIDS-inspired black humour was easily outweighed by fear of the virus.
 
 It was a time when patients were ostracised by their families, left unattended in hospitals and shunned
by police and funeral workers when they died.
 
 This network of volunteer carers could hardly meet demand for its services. The first group of
volunteers was needed as soon as it graduated from CSN's self-devised training course. More
volunteers were recruited, trained and sent to the homes of those so debilitated by the virus that they
were unable to clean, wash, shop or cook.
 
 The word spread and CSN soon found itself organising a network of volunteer carers who have become
the quiet heroes in the fight against AIDS.
 
 CSN now draws on 90 to 100 volunteer carers each week and has up to 300 volunteers on its books at
any one time. These people provide more than 20,000 hours of volunteer home care each year to
people living with AIDS.
 
 Irwin Diefenthaler, an MCC member and one of the original CSN carers, says  that relying on volunteers
can be a problem.
 
 "There are community nurses now who do some of the bed-care work and who are able to access the
sort of health care facilities that we couldn't," he says. "That's solved a lot of problems.
 
 "There are also some social workers who help with a lot of the personal issues you have to deal with.
But without the volunteers we'd be in a mess."
 
 This raises the inevitable question about CSN's future. Government reliance on a volunteer
organisation to shoulder the burden of home care for people with AIDS has worked so far, but how long
can it continue?
 
 There will be a party for CSN carers, clients and friends at the Lizard Lounge, Exchange Hotel, Oxford
Street, Darlinghurst, tonight at 6 o'clock.
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 A complete guide to filmmaking opportunities and conditions
 
 BY DOMINIC O'GRADY
 
 SYDNEY, AUSTRALIA
 
 With director Paul Cox's latest feature, 'Exile,' screening this month in competition at the Berlin Film
Festival, international audiences are again seeing the kind of filmmaking that makes the Australian
industry proud.
 
 'Exile' is an archetypal Australian film of the 1990s.  Produced, written and directed by Cox, with actors
Aden Young ('Black Robe') and Claudia Karvan ('The Heartbreak Kid'), the film is a drama about a
young man in 1860 who is convicted for sheep theft and sentenced to exile on a remote island.
 
 The key elements that make 'Exile' representative of the Australian industry are its low budget, that it's
fully financed through two local funding bodies and a locally based distributor, it uses some of the best
talent in the industry and depicts Australian society and landscape in a way that intrigues local and
international audiences.
 
 Baz Luhrmann's 1992 Cannes hit, 'Strictly Ballroom,' had all the same elements, and its worldwide
success is now a matter of record.  Films such as 'Exile' and 'Ballroom,' as well as many other
independent features made here this year, stand as fine examples of the effectiveness of the Australian
industry's network of government subsidies and support for local talent.  But they do not tell the whole
story.
 
 Director Jane Campion's film 'The Piano' is the kind of hybrid film that the Australian industry also
fosters.  Funded initially through a local state film body, the New South Wales Film and TV Office, and
then later by French financier CIBY 2000, 'The Piano' also mixed nationalities in its creative input,
thanks to Australian producer Jan Chapman and New Zealand-born director Campion.
 
 Then there are the official co-productions - a significant and high-profile part of the industry.  Australia's
co-production treaties with several countries - including the U.K., Canada, Italy, New Zealand, France
and soon Japan - encourage Australian producers to seek out co-production opportunities with foreign
partners.
 
 Most though not all of the Australian industry's output is supported through state-and federally funded
film bodies.  U.S. producer Gale Anne Hurd completed principal photography on 'The Penal Colony' late
last year in Australia's northern state of Queensland, and similar off-shore productions are keenly sought
by the state funding bodies.
 
 One entity actively wooing off-shore productions to the country is Export Film Services Australia - an
organization established by the Australian trade commission, Austrade, with participation from the state
film commissions in New South Wales, Victoria and Queensland.
 
 EFSA has sponsored visits to Australia by key L.A.-based film- and TV -production executives during
the past 18 months.  The idea, according to NSW Film and TV Office director Greg Smith, is to make the
L.A. production houses and studio heads aware of the benefits of shooting there.  Diversity of locations,
cost benefits and local crew talent, Smith says, are among the country's key attractions.
 
 Dealing with Australia's trade unions and actors' association is not difficult.  Actors Equity, now part of a
merged union called the Media Entertainment and Arts Alliance, must be consulted by foreign producers
wishing to shoot here, and the guidelines promoted by Equity are widely accepted by the rest of
Australia's production community.  Equity's Offshore Feature Film Agreement spells out these
obligations.
 
 THE FUNDING BODIES
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 Australia has two national film and TV funding bodies: the Australian Film Finance Corporation and the
Australian Film Commission.  There are also two national production houses - the Australian Children's
Television Foundation and Film Australia - and five state organizations that provide script -development
funding, limited-production funding and location services.
 
 The state organizations are the New South Wales Film and TV Office, Film Queensland, Film Victoria,
the South Australian Film Corporation and Western Australia's Screen West.  These bodies receive
government funding and are designed to encourage and provide different levels of support for film and
TV production.
 
 The Film Finance Corporation is the main national funding body.  It has an annual government
allocation of around $42 million, which it invests in film and TV projects.  The FFC is looking for a return
on its investments, so it selects projects that it believes have a good chance of commercial success and
that have some private-sector involvement.
 
 The FFC only invests in 'qualifying Australian films,' as determined by the federal government's
Department of Arts.  A 'qualifying Australian film' is considered one that is wholly or substantially made
in Australia with significant Australian content or one made under an official co-production treaty.
 
 When assessing a film's 'Australianness,' the Department of Arts considers subject matter, locations,
the nationalities of creative personnel and the sources of finance.
 
 A qualifying Australian film receives a certificate from the Department of Arts issued under Division
10BA of Australia's income-tax act. This certificate clears the way for producers to apply for investment
funds from the government-funded film bodies.  It also gives private investors the ability to deduct from
their taxable income the amount of their investment in a 10BA project.
 
 'Sirens' and 'Exile' are partially funded by the FFC, as are other upcoming features such as 'Traps,'
which was produced by Jim McElroy and directed by Pauline Chan, and 'Muriel's Wedding,' the latest
film from 'Proof' collaborators Lynda House and Jocelyn Moorehouse.
 
 The Australian Film Commission also funds film production but aims to support less commercially
oriented and lower-budget projects than those supported by the FFC.  The AFC also provides marketing
support for Australian films overseas.
 
 The AFC has an annual investment budget of around $7 million.  As with the FFC, it will only invest in
projects that are significantly Australian.
 
 Despite limited resources, the AFC provides development funding or production investment for up to 20
projects a month.  Recent examples include producer Tony Buckley's 'On Our Selection' and Dalton
Films' adaptation of the Peter Carey novel 'Oscar and Lucinda.'
 
 The AFC also administers Australia's co-production program and will itself invest in projects that have
official co-production status. The co-production treaties in place with Canada, France, the U.K., Italy and
New Zealand specify minimum levels of Australian content.  Generally this means there must be an
Australian producer involved, Australian investment and a minimum 30% Australian creative
involvement.
 
 Film Australia, funded through the federal government, is the national production house for government
material.  It also supports development of a limited number of independent film and TV projects.
 
 One of Film Australia's most recent productions is the $3 million family feature, 'Napoleon,' a co-
production among Film Australia, Japan's Herald Ace and South Australian production company Furry
Feature Films.
 
 'Napoleon' is a feature film with animals native to Australia making up the film's cast.
 
 Australian Children's Television Foundation is jointly funded by state and federal governments and
produces quality children's TV drama in-house.  It invests as well in script development and production.
Its projects, such as the award-winning 'Round the Twist' (Australian Film Institute's Best Children's TV
Drama award for 1993 and an Emmy Award nomination), are sold locally and internationally.  A few
years earlier, another ACTF project, 'Captain Johnno,' won the children's Emmy award.
 
 Film Queensland is based in Brisbane and represents the interests of filmmakers working in Australia's
northern state.  Film Queensland provides direct production investment and script development funds for
projects based in Queensland.
 
 An associate body is the Pacific Film and Television Commission, which markets Queensland as a
major international production center.  The Queensland state government, through the PFTC and Film
Queensland, offers a range of incentives to encourage production in the state. These are available to
local and foreign producers and include payroll tax rebates and a rebate on crew costs if most of a
production's crew are Queenslanders.
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 Queensland covers more than 1.7 million square kilometers, which is twice the size of Texas and about
five times the size of Japan or the British Isles. The climate is subtropical, the high-rainfall season is in
January and February and the state's landscape includes rain forest, beaches, deserts, coastal plains
and highlands.
 
 Recent productions in the state include the Australian independent features 'Rough Diamonds,' from
producer Damien Parer; and producer Jim McElroy's 'Traps,' shot partly in Cairns, in Northern
Queensland, and partly in Vietnam.  U.S. productions include Lorimar's telefilm 'The Flood,' CNM
Entertainment's 'Official Denial' and Gale Anne Hurd's 'The Penal Colony.'
 
 New South Wales Film and TV Office, based in the state's capital city, Sydney, provides script
development and production funding for NSW-based filmmakers and location liaison and advice services
for local and foreign producers.  The office's Location Liaison Unit works with state and local location
owners to develop flexible policies and fee structures.
 
 Such assistance is invaluable considering that almost half of Australia's $175-million feature film and TV
drama output last year happened in New South Wales.  Sydney is headquarters for many production
and post-production facilities, government-funding agencies, TV networks, completion guarantors and
unions and associations.
 
 Among recent projects funded by the NSWFTO was the script development for Jane Campion's 'The
Piano' and the soon-to-be-produced feature adaption of the Peter Carey novel, 'Oscar and Lucinda.'
This project has producer Robin Dalton and director Gillian Armstrong conferring on a script by Laura
Jones.
 
 Other NSWFTO-supported projects include producer John Weiley's latest IMAX feature, 'IMAX
Australia,' and writer Tom Keneally's ('Schindler's List') feature, 'Woman of the Inner Sea.'
 
 New South Wales covers just over 800,000 square kilometers.  The state's location features include its
Pacific Ocean coastline, desert, rain forest and the rural outback.  Sydney summers average 25 deg
Celsius; winters, around 15 deg.
 
 Film Victoria, based in Melbourne, has an annual budget of around $3.6 million, which it directs into
production funding, script development and marketing assistance for filmmakers based in Victoria.
Foreign producers wanting to tap into this financial assistance can do so by participating in an official co-
production or qualifying Australian film.  This is true for all foreign access to Australian government
subsidies.
 
 The state covers close to 228,000 square kilometers, with a range of locations that includes a coastline,
highlands, vineyards and rural sites. Melbourne's summer maximum average is 25 deg Celsius.  Its
winter maximum average is 13 deg.
 
 The Melbourne Film Office, established by Film Victoria last year, provides location advice and
assistance to local and international filmmakers.
 
 Film Victoria also represents Australia's southernmost state, the island of Tasmania, which was used as
a location for Paul Cox's 'Exile.' Tasmania does not have its own film commission but is renowned for its
wilderness beauty.
 
 South Australian Film Corporation, South Australia's state film body, underwent a major review of its
operations last year.  It was decided that the corporation should cease producing films and concentrate
instead on marketing and investing in locally produced films.
 
 A new chief executive, Judith McCann, started work at the SAFC on January 10, with an SAFC Film
Development Program designed to provide investment and grants for script and project development,
production investment, short film and new technology projects, and producer support and training.
 
 The SAFC's government subsidy this year is set at $1.75 million.  The corporation also manages the
Hendon Film Studios, currently home base for Film Australia's animal feature, 'Napoleon,' and director
Craig Lahiff's 'Ebbtide.'  Scheduled for production later this year is Rolf De Heer's ('Bad Boy Bubby') new
science-fiction fantasy, 'Epsilon.'
 
 The state's capital city is Adelaide.  The summer maximum temperature there averages around 29 deg
Celsius; winter, 15 deg.  The state covers 984,000 square kilometers, and its look ranges from rugged
coastline to desert and rural outback.
 
 Screen West, with its head office in Perth, looks after the interests of filmmakers based in Western
Australia.  The state is Australia's largest, covering 2.5 million square kilometers - about two and a half
times the size of Texas.  The state's features include magnificent desert and coastline, and Perth's
maximum average temperature in summer is 29 deg Celsius, falling to a winter average of 17 deg.
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 Screen West has an annual budget of $1 million, which it uses to fund development of film TV and
documentary projects.  Barron Films' 'Ship to Shore' and 'Clowning Around' and the Australian Film
Institute's award -winning feature 'Blackfellas' are recent projects shot in Western Australia with SW's
support.
 
 UNIONS AND ASSOCIATIONS
 
 The key unions and associations covering the Australian film industry represent the interests of
producers, directors, actors, scriptwriters and technicians:
 
 The Screen Production Association of Australia is the main body for producers.  Its head office is in
Sydney, with branches around the country and membership of about 200.  SPAA negotiates with
governments and other film organizations on behalf of producers and maintains information about
members and acts as a point of contact between local and foreign producers.  Its annual producers'
conference attracts national and international delegates and speakers.
 
 The Australian Screen Directors Association, also based in Sydney, represents the interests of film and
TV directors.  Its membership of 252 also includes some independent producers.  ASDA negotiates with
government bodies and other organizations on film issues and has developed standard contracts for film
and TV drama directors and documentary makers.
 
 The Media, Entertainment and Arts Alliance is a relatively new union formed by a merger between
Actors Equity, the Australian Theatrical and Amusement Employees Association and the Australian
Journalists Association.  The MEAA is an important point of contact for all producers, particularly those
wishing to employ imported artists.  The Actors Equity branch of the MEAA has established guidelineson
the use of foreign artists in Australian projects.
 
 The Australian Writers Guild is based in Sydney and has a membership of 2,500.  It represents the
interests of film, TV and radio scriptwriters.
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 By Dominic O'Grady
 
 SYDNEY, Australia - An ambitious plan to bring first release films to Australian country towns has
begun with Sydney-based Satellite Cinemas opening new venues this month in the towns of Goulburn
and Forbes.
 
 The first Satellite Cinemas venue is a 52-seat site in the outback Queensland town of Roma.  The
venue opened late last year and is designed to receive films sent via satellite transmission.
 
 The transmissions are taped onto VHS and then screened using a video projector.
 
 Satellite Cinemas principal and former Crawfords Prods. executive Terry Ohlsson said the results so far
have been good.  Delivery is not yet being conducted via satellite, but product is still being screened
from VHS tape.
 
 'Roma hasn't had a cinema for 10 years, so it's been a steep learning curve for all of us,' Ohlsson said.
 
 'We've had amazing feedback, but we need to be cautious about how we evaluate the turnout.  For
example, on Thursday morning we had to turn people away from the screening of 'Silver Brumby,' but
then the 6 p.m. screening only had 10 people in it.  The holiday period makes it difficult to assess
attendances with certainty.'
 
 New sites in Goulburn and Forbes, with 60 and 66 seats, respectively, are scheduled to open by the
end of this month.
 
 Ohlsson said he plans to have a further six cinemas operating throughout country towns in New South
Wales, Queensland and Victoria within the next five months.
 
 'Product has been difficult to find because we're dealing with a new system, but we've gone through
hoops and got some of the major suppliers on side,' he said.
 
 Roadshow Film Distributors has supplied Satellite Cinemas with 'Silver Brumby.'  Ohlsson said he
would also screen product from Hoyts, Columbia and Ronin.  United International Pictures, he said, was
finalizing a contract with Satellite Cinemas this month.
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 BY DOMINIC O'GRADY
 
 SYDNEY, Australia - Universal vp of production Donna Smith and 20th Century Fox executive
production supervisor Fred Baron are in Australia this week to gather information on the country's
production industry.
 
 Their visit, which follows a similar trip earlier this year by executives from six major U.S. TV studios, is
part of a strategy to sell Australia as an ideal site for offshore production.
 
 During their week in Australia Smith and Baron will meet key producers and financiers while being
shown a range of locations and production facilities.
 
 Export Film Services Australia, established by Austrade, Australia's national trade body, and the
Queensland and New South Wales state film bodies, is sponsoring the Smith and Baron visit.
Australia's other states - Tasmania, Victoria, South Australia and Western Australia - joined EFSA last
week, and will participate in future promotions of the country's virtues.
 
 'We want to encourage fully financed offshore productions and co -productions, not so that Australia
can become a backlot for Hollywood but because we believe offshore productions benefit the entire
industry,' said New South Wales Film and TV Office director Greg Smith.
 
 'Offshore productions provide economic benefits, more jobs and more opportunities to establish
networks and relationships,' Smith said.
 
 Smith said EFSA plans to bring another 30 people to Australia over the next three years, primarily from
the United States, but also film and TV executives from Japan and Europe.
 
 Both Baron and Smith said they liked what they had seen in Australia so far. 'We have a rain forest
project that was written for South America, but I can see the advantages of shooting it in Australia,'
Baron said.
 
 'The people here are a huge advantage.  Your film crews are among the best in the world and
production costs are low,' Baron said.
 
 Universal's Smith said she did not come to Australia with any specific project in mind, but said she was
impressed by the industry's 'can do' attitude.
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 By Dominic O'Grady
 
 TOKYO - Seven Chinese delegates walked out in a protest over the showing at the Tokyo International
Film Festival of 'Beijing Bastards' and 'The Blue Kite.'
 
 The Chinese delegation returned home Wednesday, four days before the festival's end on Sunday.
 
 Zhang Xing-Yuan, chief of the international section of China's Broadcast-TV-Film Bureau, asked the
Tokyo festival on Tuesday to cancel its screenings of 'Beijing Bastards' and 'The Blue Kite' because
neither was 'officially approved by the Chinese authorities.'
 
 The festival organizing committee, chaired by Ryuzo Sejima, said it could not withdraw the films 'since
the scheduled showings have been officially announced following due process of pre-selection.'
 
 The festival committee noted that neither film had provoked Chinese objections when screened at
earlier festivals in Cannes, Toronto and Montreal ('The Blue Kite') and Locarno and Toronto ('Beijing
Bastards').
 
 'It is most regrettable to receive the Chinese protest since we have spared no effort building friendship
through the medium of film,' said Tokyo festival director Yasuyoshi Tokuma.
 
 The Chinese delegates were unavailable for comment before their departure.  However, a spokesman
for the Chinese Embassy in Tokyo told a local newspaper, the Daily Yomiuri, that the films in question
had been made and sent to the festival without permission of the Chinese government.
 
 'It is unacceptable that these illegally made films should compete for the grand prize with another
Chinese film,' the spokesman said.
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 BY DOMINIC O'GRADY
 
 SYDNEY, Australia - Video and computer games, currently unregulated in Australia, will be brought
under the control of the country's national censorship system.
 
 State and federal censorship ministers agreed to the move last week, responding to community protests
about the availability of violent and sexually explicit video and computer material.
 
 The ministers asked chief censor John Dickie to begin 'urgent discussions' with the video and computer
industry, and with community groups, so as to formulate an appropriate regulatory scheme.
 
 'I will be talking to leading players in the industry, including distributors and retailers,' Dickie said
Tuesday, 'and expect to put some recommendations before the ministers in October.'
 
 Dickie said it was unclear at this stage what categories would be listed in the classification system, but
state and federal censorship ministers want the scheme to differentiate between games for children and
those considered more appropriate for mature players.
 
 The censorship ministers have also signaled their belief that 'unsuitable material' should be banned
from distribution in Australia.
 
 The issue of video game classification attracted headlines in May when members of Parliament
protested Sega's plans to distribute video game 'Night Trap' (HR 5/18).
 
 The members of Parliament, Dr. Judthy Watson and Margaret Reynolds, drew attention to 'Night Trap's'
high level of sexual violence.  Sega responded by withdrawing the game from Australian distribution.
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